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A 1. REASSESS: isziiuanmnuanaanluniazidndlusagiesauniu

“The narratives sit in the background and are rarely expressed when decisions are made.”

— Robert J. Shiller, Nobel Prize laureate in Economics & the author of “Narrative Economics”
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“Narratives that occur together in a constellation may have different origins, but in our imaginations
they seem grouped together in terms of some basic idea, and they reinforce one another's contagion.”

— Robert J. Shiller, Nobel Prize laureate in Economics & the author of "Narrative Economics”
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“Leaders don’t create growth. Leaders create conditions for growth”

- Strategyzer, the author team of “The Invincible Company”
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“Ideas are easy. Execution is everything. It takes a team to win.”

- John Doerr, a venture capitalist at Kleiner Perkins and the author of “Measure What Matters”
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