Iuoluussio/aaamnssy U 2563-65

R

krungsri

Research

nEa (IMUFG riislu
s e Y

WNFIIA AUA
puttachard.lunkam@krungsri.com
+662 296 2986

o dungetandnll 2563 elfaesgsiandnuavarnihedannaaiefiuualinunagoant 2562 aruntazauanaesnIAneaiIsaINNanszNy
893ngm COVID-19 Tnansieaireniasgaiadnaziinlatzannsati 1.0-2.0% (a1 3.1% lufl 2562) naarnuauasyuniAiguatelasannsd
ANNANE TR TN ITRAReNNALENTUAT AR 2.5-3.5% (Weuful 2562 AFuln 2.1%) muquﬂﬁmmu‘lumﬂ@ﬁmﬁuﬁwﬂrﬁiﬁﬁ"ﬂmmmu
{70 (1) ﬁwﬁq%@%\imnhﬂi:mmmwﬁamﬁﬁmummumq:mmﬁﬁ@ (2) 4Nm9NNT LTV ‘ﬁlf;T\imLﬁj’mqm‘luﬁmmwﬁmq%uiﬂ uaz (3) 9UMIUAIAIY
azaundeaglusziuge Arunnsdeeandagreaireiiiemeruiauauieinisteslssmaddn laanzlunaedamisamindues dezma
ety

'
Aaa

o luil 2564-2565 ApdrAnuEBINIITagiaaivasneeaufian N1z uNIAneaF R AN NS siResTwislasINNINIATTUAZA AL NTY
(AaMsaauniaa¥anIATgazaenesa 2.0-3.0% Tl 2564 uaz 3.0-4.0% Tl 2565 snuzinANTWALTR 0.0-1.0% WAz 1.0-2.0% AMNAIAL)
dounnsdeeandagrieainelfianaiuinaunisaauieainsludssma oM Fadlunaiauan denaliinelfaesnanuazaminadanneainel

wnliunauNnvenasandaannauniinlull 2563

¥

A dayanugiu

a9

a o ' P v ¥ Ao o ' o o a v ¢ P o ' Yy = '
gsnalagnadsuluansunssunuindAIaInAnagsuazadansansneg Inafuuisnneaieldndiugana 60% 109yaA1N19
g (A3 ailadensuanuasHanan, 2553) dina litanunadagneaseduulsTuiAniafaaiuniaznisasmunianessie (nnd 1)

Figure 1: Sales Value of Construction Materials and Figure 2: Market Share by Sale Value
Investment in Construction
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Sources: Office of The National Economic and Social Development Council (NESDC), Office of Industrial Source: OIE
Economics (OIE) Note: Construction steel referred to bar and section (hot-rolled structural steel)

Note: Construction materials include cement, ready-mixed concrete, construction steel, ceramic tiles and
sanitary wares.
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Table 1: Structure of the Construction Material Industry (Main Products) in Thailand
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Note: 1/ Data from the Office of Industrial Economics on production capacity utilization and domestic consumption and production have been adjusted from 2016 onwards.

2/ The move by Thai producers to establish production facilities overseas and then to reimport from there to Thailand has led to a large jump in the import figures.
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Figure 11: Key Producers’ Business Performance
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Note: Key producers include (1) Siam Cement (2) Siam City Cement (3) Dynasty Ceramic (4)
The Royal Ceramic (5) TPI Polene (6) The Union Mosaic Industry (7) Daimond Building
Products (8) G J Steel (9) Millcon Stell (10) SCG Ceramics and (11) Quality Construction
Products

Figure 12: Key Modern Traders’ Business Performance
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Figure 13: Number of Modern Construction Materials Stores
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Table 3: Construction Materials Situation (Q1 2020)

Unit . % Domestic % %
Products Production Exports

(mn) YoY Sales YoY YoY
Cement Tonnes 9.60 =513 8.47 -5.1 [ENIRISEEEEON
Ready-mixed m3 4.72 14.8 4.71 14.8 - -
Concrete
Ceramic Tiles Sg. m. 34.36 -11.2 40.22 -13.6 411 -34
Sanitary wares Pieces 1.80 -6.0 0.80 -19.3 0.84 -146

Construction Steel  Tonnes 1.04 -6.5 1.12 -46 010 -34.8

Source: OIE, ISIT, Krungsri Research
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Figure 14: Construction Investment Forecast
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Figure 15: Cement Industry Forecast
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Figure 16: Cement Demand By Segment
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Source: SCG

Figure 17: New Launched Housing (BMR)
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Figure 18: Ready-mixed Concrete Forecast
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Source: OIE, Krungsri Research’s forecast

Figure 19: Ceramic tiles Forecast
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Figure 20: Sanitary wares Forecast
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Figure 21: Construction steel Forecast
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